
 

BUSINESS MISSION TOP spol. n.o. 

Board of Directors of TOP spol. n.o. decided to help the Slovak Republic and the 

EU to meet the ambitious goals of the EU Europe 2020 Strategy, which is based on 3 

priorities, 5 goals and 7 main initiatives. TOP spol. n.o. wants to contribute to the 

fulfillment of the strategy by incorporating its goals in his business plan.  

3 priorities of the Europe 2020 strategy 

Smart growth: developing an economy based on knowledge and innovation. 

Sustainable growth: promoting a more resource efficient, greener and more 
competitive economy. 

Inclusive growth: fostering a high-employment economy delivering economic, social 
and territorial cohesion. 

Inclusive growth 

 

 Employment of the population aged 20-64 should increase from the current 69% to 
at least 75%, including greater involvement of women, older workers and better 
integration of migrants into the workforce. 
 

 

 

Commitment TOP spol. n.o.: we will create 11 jobs for people from disadvantaged 
and marginalized groups in our social services center. We will double revenues by 
selling new organic products and products of social economy entities.  

Deadline: by the end of 2028 

 



 

Smart growth  

 

Creating a knowledge and innovation economy. 

Commitment TOP spol. n.o.: we will invest 3% of revenues in research and 
development.  

Deadline: by the end of 2027 

Sustainable growth 

 

Sustainable growth promoting a more resource efficient, greener and more 
competitive economy. 

Liabilities TOP spol. n.o.: we have all the commitments on sustainable growth 
made in the environmental plan. Our main goal in business is to achieve revenues of 
2 mil. EUR. 

Term: by the end of 2028 

Our business mission 

Business plan TOP spol. n.o. it focuses on the distribution of organic cosmetics, detergents and car 
cosmetics in the markets of Central and Eastern Europe. The intention of the founders of TOP spol. 
n.o. but it is useful for society and the community by enabling jobseekers with disadvantaged 
communities to get a job, providing accommodation capacity for disadvantaged people. It will also help 
other Slovak companies that deal with organic production and care for environmental protection to 
establish themselves in the markets of Europe. 


